Anti-Spam Policies

Introduction
The anti-spam policy outlines the rules and regulations regarding unsolicited commercial email or spam.

Definition of spam
The anti-spam policy defines spam as any unsolicited commercial email that is sent in bulk to a large number of recipients.

Permission-based email
The anti-spam policy requires that all email marketing be permission-based, meaning that the recipient has given explicit consent to receive emails.

Opt-out mechanism
The anti-spam policy requires that all marketing emails include an opt-out mechanism that allows the recipient to unsubscribe from future emails.

Accurate sender information
The anti-spam policy requires that all marketing emails include accurate sender information, including the sender's name and contact information.

Prohibited content
The anti-spam policy prohibits the use of false or misleading subject lines, deceptive content, or fraudulent activity in marketing emails.

Third-party email lists
The anti-spam policy prohibits the use of third-party email lists unless the recipient has given explicit consent to receive emails.

Compliance with CAN-SPAM Act
The anti-spam policy requires compliance with the CAN-SPAM Act, which outlines the rules and regulations for commercial email.



Enforcement
The anti-spam policy outlines the consequences for non-compliance with the policy, including termination of services and legal action.

Changes to the policy
The anti-spam policy may be updated at any time without notice. Users are advised to review the policy periodically to ensure compliance.

